





January/
February
Ad Close: 12/4/08
Mat'l Due: 12/8/08

March/April
Ad Close: 211
Mat'l Due: 2/113

May/June
Ad Close: 4/15
Mat’l Due: 4117

July/August
Ad Close: 6/19
Mat’l Due: 6/23

September/
October

Ad Close: 8120
Mat'l Due: 8/24

November/
December

Ad Close: 10/21
Mat'l Due: 10/23

* Microendoscopy
* Medical/laser market forecast
* Spectroscopy

Featured applications:
* Dermatology
* Forensics

Instrumentation focus:
UV microscopy

* Deep tissue imaging
* Optical coherence tomography
* Cardiovascular imaging/treatment

Featured applications:
* Cardiology
* Ophthalmology

Instrumentation focus:
Microscope design software

* Cancer diagnostics/treatment
* Photoacoustic tomography

* Multiphoton microscopy

* Optical biopsy

Featured applications:

* Urology

* Oncology

Instrumentation focus:
New ways to break the
diffraction barrier

* Genomics/proteomics

* Cytometry and cell analysis
* Molecular imaging

* Fluorescence

Featured applications:

* Drug discovery/development
* Immunology
Instrumentation focus:
Biomimetic optics

* Ophthalmology diagnosis, treatment
* Femtosecond lasers

* Lasik

* Laser/tissue interaction

Featured applications:

* Dentistry

* Pathology

Instrumentation focus:

Live-cell imaging

* Neurological disease

* Cell biology

* Excimer lasers
Featured applications:
* Radiology

* Neurology
Instrumentation focus:
Image-viewing software

Webcasts/
eNewsletters

Webcast:
Molecular imaging

eNewsletters:
Exhibitor profile newsletter package:
BiOS (Deploys: January 7, 16, 23)

Exhibitor profile newsletter package:
Pittcon (Deploys: February 20, 27; March 6)

Jan 7: 2009 Market Forecast

Jan 21: Optical Coherence Tomography
Feb 4: Biosensors

Feb 18: In-Vivo Imaging

Webcast:

Correlative/multimodal microscopy
eNewsletters:

Exhibitor profile newsletter package:
ASLMS (Deploys: March 13, 20, 27)

Mar 4: Spectroscopy

Mar 18: Adaptive Optics

Apr 1: Laser-Tissue Interaction
Apr 15: Cardiovascular Imaging

Webcast:
Optical coherence tomography

eNewsletters:
May 6: Microscopy

May 20: Ophthalmology Applications
June 3: Urology
June 17: Deep Tissue Imaging

Webcast:
Multiphoton microscopy

eNewsletters:
July 1: Cancer Diagnostics and Treatment

July 15: Photoacoustic Tomography
Aug 5: Multiphoton Microscopy
Aug 19: Optical Biopsy

Webcast:
Endoscopy

eNewsletters:
Exhibitor profile newsletter package:
AAO (Deploys: October 9, 16, 23)

Sept 2: Drug Discovery/Development
Sept 16: Photodynamic Therapy

Oct 7: Molecular Imaging

Oct 21: Cytometry/Cell Analysis

Webcast:
Cytometry/cell analysis

eNewsletters:
Exhibitor profile newsletter package:
ASCB (Deploys: November 6, 13, 20)

Nov 4: Genomics/Proteomics
Nov 18: femtosecond Lasers
Dec 2: Lasik

Dec 16: Oncology

Now Online!

For complete
media information, visit
BioOpticsWorld.com/
mediakit

Industry Events*

BioDevices January 14-17, Porto, Portugal

Bi0S/Photonics West January 24-29, San Jose, CA*

Lab Automation January 25-27, Palm Springs, CA

Laser & Optics January 28-30, Tokyo, Japan

Association of Biomed Research Facilities February 7-10, Memphis, TN
SPIE Medical Imaging February 7-12, Orlando, FL*

American Academy of Forensic Scientists February 16-21, Denver, CO
The Biophysical Society Annual Meeting

February 28 - March 4, Boston, MA

American Academy of Dermatology March 6-10, San Francisco, CA
Pittcon March 8-13, Chicago, IL*

Laser China 2009 March 17-19, Shanghai, China*
Biotechnica America March 17-19, NYC (w/ Interphex)*
American College of Cardiology March 28-April 1, Orlando, FL
American Society for Laser Medicine & Surgery
April 1-5, National Harbor, MD*
Experimental Biology April 18-22, New Orleans, LA
American Urological Association 2009 April 25-30, Chicago, IL
BIOMEDevice April 22-23, Boston, MA*
Society for Biomolecular Sciences April 26-30, Lille, France
Association for Research in Vision & Ophthalmology 2009
May 3-7, Ft. Lauderdale, FL
Immunology (American Association Inmunologists)
May 8-12, Seattle, WA

OPTOmism May 18-20, Santa Clara, CA*
BIO International May 78-21, Atlanta, GA*
American Society of Clinical Oncology May 29-June 2, Orlando, FL*
CLEO/IQEC May 31-June 5, Baltimore, MD*
Biotech China June 7-3, Shanghai, China
Institute of Food Technologists Annual Meeting June 7-9, Anaheim, CA
North American Association for Laser Therapy Conference
June 11-13, San Francisco, CA
International Photodynamic Association World Congress
June 11-15, Seattle, WA
Society of Nuclear Medicine Annual Meeting June 13-17, Toronto, Canada
CLEO Europe/Euro Conference on Biomedical Optics
June 14-18, Munich, Germany™
International Bio Forum & Bio Expo July -3, Tokyo, Japan*

Ecological Society of America Annual Meeting
August 2-7, Albuquerque, NM
Optics + Photonics August 3-7, San Diego, CA*

World Molecular Imaging Congress September 23-26, Montreal, Canada
American Academy of Otolaryngology Annual Meeting

October 4-7, San Diego, CA
Biotechnica October 7-9, Hannover, Germany
College of American Pathologists October 11-14, Washington, DC
Photonex October 14-15, Coventry, U.K.*
Frontiers in Optics October 14-16, San Jose, CA*
American Dental Association Annual Session October 16-19, San Antonio, TX
Clinical Cytometry Meeting October 16-20, Jacksonville, FL
American Society of Human Genetics October 20-24, Honolulu, Hl
American Academy of Ophthalmology October 24-27, San Francisco, CA
Neuroscience 2009 October 24-28, Chicago, IL
Society for Basic Urological Research November 5-8, New Orleans, LA
American College of Gastroenterology Annual Meeting

October 23-28, San Diego, CA

Radiological Society of North America

November 29-December 4, Chicago, IL
American Society for Cell Biology December 5-9, San Diego, CA

*Printed magazines distributed at event



The Industry’s Leading Online Media Brand

Integrated Media Opportunities:
Research has proven that the best way to
market to a business-to-business audience

is with a solid integrated marketing approach.
BioOptics World's integrated product portfolio
is designed to reach buyers and specifiers

of your products and services throughout

the buying process. BioOptics World's digital
magazine, eNewsletter, and Website all
generate interest in and awareness of your
brand. Online advertising, Webcasts, White
Papers and video generate tangible leads to
help you build your business. Through these
diverse marketing opportunities, BioOptics
Worldis here 1o help you succeed every step
of the way. Your integrated media campaign
with BioOptics World'is the most effective way
to ensure your message is reaching a global
buying audience 365 days a year.

Online Display Advertising: Our continually
updated site now features video, a Blog

and Webcasts. Banner positions include
Leaderboard, Skyscraper, Site Sponsor and
Article Sponsor. Page Peel “teasers” expand
to 800 x 800 pixel ads when the cursor is
rolled over its corner, and Microsites include
customized sponsored content tied to the
www.BioOpticsWorld.com site.

Rates (Gross):
* Banners range from $900 to $2,200
* Page Peel: $2,200

Video: Online video popularity keeps
growing! U.S. Internet users viewed more
than 12 billion online videos during May
2008, representing an increase of 45 percent
versus a year ago'. A new addition to our
website, BioOptics World Video now offers
you opportunities to stay in touch with this
powerful audience.

Rates: Custom

Blog: The BioOptics Worldview Blog aims

to provide useful analysis of technical and
market advances in lasers, optics, and
imaging for the life sciences. Written by
BioOptics World editor-in-chief Barbara Goode,
the Blog examines a range of issues affecting
the development of biooptics and photonics,
systems incorporating these technologies, and
their application. Among the topics covered are
technology developments, applications, market
demand, economic conditions, corporate
activity, and key governmental policies.

Rates (Gross):
Blog sponsorship: $750/month

Application Notes/White Papers:
Sponsored life science focused optical
technologies and instrumentation
Application Notes/White Papers posted

on www.BioOpticsWorld.com. Downloadable
and searchable by keyword, category, and
company, Application Notes/White Papers
provide targeted corporate and/or product
exposure. Includes full reporting. Premium
Sponsorship includes your company logo and
prominent position in the Application Notes/
White Papers section of the home page.

Rates: Price Per Month (Gross)
*1-5 $500 * 6-10 $800 - 11-15 $1,000
Premium Sponsorship: $800

Webcasts: Bi-monthly web-based multimedia
presentations allow you to deliver your
company’s technology expertise to targeted
industry professionals, position your company
as the industry experts, and leverage the
BioOptics World brand with highly interactive
Webcasts. Promoted through cross-media,
integrated marketing including online ads,
display ads, e-mail campaigns, etc. Great for
lead generation, and high ROI.

Rates:

* $5,000 per sponsor, maximum four
sponsors per Webcast

* $15,000 exclusive sponsor

Now Onlinel!

For complete

media information, visit
BioOpticsWorld.com/
mediakit

eNewsletters: The BioOptics World
eNewsletter, e-mailed to 20,0007 research

& engineering subscribers twice each month,
brings your sales message directly to the
desktops of buyers worldwide! eNewsletters
offer a combination of branding and direct
response through advertisement placement
and association with e-mailed editorial content.

Rates:
Banner ads range from $725 to $1,450

Exhibitor profile eNewsletter series:
BioOptics World covers a number of key
industry events with pre-show eNewsletters
to help exhibitors heighten visibility. Each
series offers 3 separate newsletters, each
featuring 6 products that will be exhibited —
for a total of 18 exclusive placements per
event. Events include:
BiOS (Show: January 24-29; eNewsletters
deploy: January 7, 16, 23)
Pittcon (Show: March 8-13; eNewsletters
deploy: February 20, 27, March 6)
ASLMS, American Society for Laser
Medicine & Surgery (Show: April 1-5,
eNewsletters deploy: March 13, 20, 27)
AAO, American Academy of
Ophthalmology (Show: October 24-27,
eNewsletters deploy: October 9, 16, 23)
ASCB, American Society of Cell Biology
(Show: December 5-9, eNewsletters
deploy: November 6, 13, 20)

Exclusive product highlight: $1,500 per
issue, $4,000 for all 3 issues in series

E-mail & Direct Mail List Rental:
Custom crafted lists to target your most
desired prospects. Mix and match among
job function, application area, purchase
influence and more.

Rates:

* E-mail names: $425 per 1,000 plus selects
* Direct Mail names: $150 per 1,000

* Telemarketing names: $200 per 1,000

* Minimum $1,000 order

" ComScore.com 2 Publisher’s Own Data



Now Onlinel!

For complete

media information, visit
BioOpticsWorld.com/

Please note prices below include color. PREMIUM POSITIONS et
COVER 11 +20%
Full page | $3,150 | $2,995 | $2,740 COVER IV +25%

1/2 page | $1,890 | $1,795 | $1,645

Issuance:
Delivered by the 15th, every other month.

Closing Dates:
See the Editorial Calendar for exact dates.

FULL PAGE

Live Area: 7 x 9.5” (178 x 241mm)
Trim: 8 x 10.5” (203 x 267mm)
Bleed: 8.25 x 10.75” (210 x 274mm)

Publication trim size:

8" x 10.5" (203 x 267 mm).
No charge for bleed.

1/2 PAGE HORIZONTAL 1/2 PAGE VERTICAL

Live: 7 x 4.875” (178 x 124mm) Live: 3.375 x 9.5” (86 x 241mm)

- Bleed: 8.25 x 5.5” (210 x 140mm) Bleed: 4.125 x 10.75” (105 x 274mm)

ELECTRONIC SUBMISSION REQUIREMENTS

PennWell is primarily Mac-based for graphics. However, we have staff trained in both Mac and PC for those applications that we support.

ELECTRONIC SUBMISSION

See http://digitalads.pennwell.com for complete electronic specs. Upload Site Instructions - Files will need to be stuffed or zipped prior to
uploading. Log on to http://digitalads.pennwell.com. Select BioOptics World in the magazine scroll-down menu. Fill in the appropriate
information and select “upload the ad.” Please fax a proof of the ad to Ad Services, 918-831-9415.

Files over 250MB will need to be shipped on disk to BioOptics World, Ad Services, 1421 S. Sheridan Rd., Tulsa, OK 74112.

SUPPLYING AD MATERIAL FOR PENNWELL MAGAZINES

PennWell prefers ad material to be supplied as PDFs with PDF/X-1a format option. We also accept ads built in these programs:
InDesign, PageMaker, Quark, lllustrator, Freehand, PDF and Photoshop.

Please supply all fonts, images, and artwork with ads supplied in these applications. All supplied material should be in CMYK color space
and have fonts embedded in all graphics.

PennWell does not accept ads built in Microsoft Word, Microsoft Publisher, PowerPoint or Corel Draw.

PennWell requires a high-resolution color proof of supplied ads to guarantee ad reproduction. This applies even on uploaded materials.
If you do not supply this proof we cannot guarantee ad reproduction.

For complete PennWell Specifications, see the “spec sheet” at our ad upload site: http://digitalads.pennwell.com



Sales Contacts

For a complete list of international sales offices, please
visit our website, www.BioOpticsWorld.com/mediakit

DOMESTIC

Associate Publisher

US: AL, AR, DC, DE, FL,
GA, IL, IN, IA, KS, KY, LA,
MD, Mi, MS, MO, MN, NC,
ND, NE, OH, OK, PA,

SC, SD, TN, VA, W1, Wv
Jeff Nichols

Tel: 413.442.2526
Fax: 413.442.2527
jeffn@pennwell.com

INTERNATIONAL

United Kingdom,
Scandinavia

Tony Hill

Tel: 33.1.3076.5543
Fax: 33.1.3076.5547
tonyh@pennwell.com

US: CT, MA, NH, NJ, RI, VT
& Eastern Ganada
Diane Donnelly

Tel: 508.668.1767

Fax: 508.668.4767
dianed@pennwell.com

France, Netherlands,
Belgium, W. Switzerland,
Spain, Greece, Portugal
Luis Matutano

Tel: 33.1.3076.5543
Fax: 33.1.3076.5547
luism@pennwell.com

BioOp

Advances in lasers, optics, and
imaging for the life sciences

tics

WORLD.

US: AZ, CA, CO, ID, MT, NM,

NV, OR, TX, UT, WA, WY, Western
Canada

Paul Dudas

Tel: 949.489.8015

Fax: 949.489.8037
pauld@pennwell.com

Germany, Austria,

N. Switzerland,

Eastern Europe

Holger Gerisch

Tel: 49.8801.302430
Fax: 49.8801.913220
holgerg@pennwell.com

eNEWSLETTER



